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General Introduction
Over the past 80 years Istituto Marangoni has grown and developed alongside the thriving Italian fashion and design scenario. 
Through an exciting curriculum aimed to develop practical, creative, business and management skills which are subject spe-
cific, and relevant to the international fashion, design or art industries, Istituto Marangoni short courses prepare students in the 
principles of subjects such as Fashion Design, Accessories and Footwear Design, Fashion Styling, Fashion Business and Com-
munication, Visual and Multimedia Design, Interior Design, Product Design, Art Management and Art Curation.

1. Certification Attained
Istituto Marangoni Certificate

Course Information

2. General info:
• Duration: 6 Weeks (3 days per week)
• Total Hours: 45
• Course Delivery mode: full online
• Lesson Duration: 2h30

3. Short Course Description
Brief description
Focusing on the fashion luxury retail sector, its heritage and practices, this course uncovers the driving forces behind it and 
enables participants to recognise current and emerging trends in the luxury fashion retail sector, while analysing how these are 
likely to be evolved in the future.
The digital transformation which developed new business models and strategies towards consumers is examined in the context 
of Luxury codes, while integrating new and upcoming technologies and innovation for holistic luxury retail experience.
Participants are able to discover the necessity for retail to surf between the wave of experience and entertainment, evaluate 
various digital innovations in the context of luxury retail practices in relation to the latest innovations and their implications on 
business performance.

Educational Aims
•  Develop flexible approaches to programme delivery and student support, which reflect the needs and expectations of our 

learners;
•  Provide a supportive and inclusive learning environment which will enable success for all learners;
•  Develop the students’ intellectual abilities, creativity, independence, critical self-awareness, imagination and skills that will 

enhance global employment opportunities on completion from all courses;
•  Establish a culture of constant improvement in learning, teaching and assessment that is anticipatory, enabling, supportive, 

rewarding and fully aligned with the Institutions vision and strategic objectives;
•  Provide a learning experience that is informed by research, scholarship, reflective practice and engagement with fashion and 

design industry and the professions.

Course Learning Outcomes
Upon completion of this short course, participanta will be equipped with the knowledge and skills to:
•  Evaluate how luxury brands design, develop and implement retail strategies to deliver superior and sustainable value;
•  Assess the effects of various innovations and creative approaches in retail on how luxury brands adopt innovative strategies;
•  Evaluate how Luxury retail practices will evolve in the context of technology developments, sustainability and changing con-

sumer trends;
•  Analyse the transformation of the global fashion retail practices and propose creative solutions for omni-channel retailing and 

other future formats.
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4. Course Structure
Week by Week description

Week 1
This week covers the key-role of French luxury know-hows in luxury retail panorama and its evolution over the past decade until 
today, from craftmanship to the pillar of the French economy.
The transition from physical to digital to phygital is also explored, together with the role of omni-channel.

Week 2
This week explores the challenges of new technologies in BTB and BTC supporting value chain while enhancing the glitter of 
luxury. The focus is also on the digitalization of commercialization and the ubiquitous experience: seamless digital/physical, 
retailtaining technology, technology delivering excellent luxurious shopping experience.

Week 3
This week debates how luxury brands can emerge stronger after pandemic, during the so-called the recovery phases.
Moreover, participants understand how dynamic the growth of Luxury Goods internet sales is. They learn more about the bound-
aries between on-line and physical stores, as they are becoming increasingly blurred. Attention is given to the necessity for 
storytelling and keeping the narrative of craftmanship, luxury soul and Future trends in retail.

Week 4
This week covers the emerging luxury consumers paradigm and their challenging requirements. As the Online modality is rising 
and the necessity for instore customers experience remains, the importance of collabs, customization and Gamification grows.
Art is the new collab, loyalty as the new quest and the new brand ambassadors.

Week 5
This week reveals the new players reshaping traditional luxury retail processes. Participants receive a macro-economic overview 
of other luxury markets. They analyse the fast shift in social categories of consumers and the importance of KOL, immersing into 
culture. Moreover, they examine the various constraints in terms of communication expectation, opening the path for emerging 
brands.

Week 6
This week includes workshops, such as: online Parisian retail tour of top Luxury Retail Streets and the best kept secret places, 
another French retail vision, from fashion to food eco-system. A study case is analysed in order to create participant’s ideal retail 
place online or offline considering the global and local consumers will be developed.

Subjects
Luxury retail panorama and omni-channel
New technologies and digitalisation
Digital/physical experience
Luxury retail customer experience and evolution
Emerging markets reshaping retail industry
The new paradigm of Parisian retail

5. Learning Activities
Short Courses are taught via:
• Online Frontal lessons
• Online Workshops / Seminars (where relevant to specific course)
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6. Course materials
Students will be required to have with them:
• Personal Pc/Laptop/Tablet to attend online classes

7. Student Support Strategy
Istituto Marangoni’s departmental policies ensure that various mechanisms are in place to enhance the student experience:
a. the use of online resources (where available) to reach the skills and knowledge expected on the course;
b. Tutors guide students during their studies.

Student & Academic Services
Istituto Marangoni provides Student & Academic Services, who act as the first point of contact for students
The Student Support Officers help students in:
- manage their time;
- get the best from their course;
- understand and applying the School’s rules;
- anything else the officers can advise on.

8. Student Feedback
Student feedback is essential for future course development and improvement.
Student comments are used to evaluate and enhance both the successful management of their study experience, and course 
contents.
Upon completion of the short course Istituto Marangoni collects feedback through an online questionnaire where students will be 
invited to reflect on their overall experience at the School.


